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Published: Wednesday, July 21, 1993
On July 18, the Finance Secretariat (Secretaria de Hacienda y Credito Publico, SHCP) announced
that Radio Televisora del Centro had won the bid to purchase most of the government's media
enterprises by offering to pay 2.05 billion nuevos pesos (US$628 million). The principal partner in
Radio Televisora del Centro is Ricardo Salinas Pliego, one of the owners of furniture and appliance
chain Grupo Elektra. The privatization package includes the television networks Channels 7 and 13
(representing 168 affiliated stations), local Chihuahua television station Channel 2, the cinema chain
Compania Operadora de Teatros S.A. (COTSA) and the film production unit Estudios America (for
previous coverage see SourceMex, 04/28/93 and 06/02/93). However, daily newspaper El Nacional
was removed from the package because the SHCP considered that none of the bids were high
enough. El Nacional will remain in government hands for now. Even though Radio Televisora
del Centro clearly offered the highest bid for acquisition of the enterprises, media analysts were
somewhat surprised by the award, since the buyer has had no direct experience in the broadcast
industry. The Salinas group had originally planned to submit a bid in conjunction with a group of
investors which included the Aguierre family, which now owns a national radio network. However,
in early July, that alliance broke up over a dispute regarding control over the media properties.
Nevertheless, the SHCP suggested that Radio Televisora del Centro's extensive knowledge of
Mexico's retail market through its lengthy and successful experience with Elektra place the company
in a strong position regarding the television and film properties. After breaking with the first
group of investors, the Aguirre family joined Proyecto Cosmovision, led by Tabasco businessman
Carlos Cabal Peniche of Banca BCH and radio broadcasters Javier Perez de Anda, Francisco Javier
Perez Campuzano and William Karab Kassab. That group's offer of 1.534 billion nuevo pesos (US
$470 million) was the second highest of the four offers. One partnership that had been considered
a leading contender in the bid was Corporacion Medcom, which included the participation of
cable television magnate Joaquin Vargas Guajardo and prominent radio group Radio Red owner
Clemente Serna Alvelar. The group's offer of 1.407 billion nuevos pesos (US$431 million) was the
third highest of the four bids. GEO-Multimedia a partnership comprised of Banca Cremi president
Raymundo Gomez Flores and the owners of Mexico's largest truck and bus manufacturer, Dina
offered the lowest bid, at 1.292 billion nuevo pesos (US$397 million). The GEO-Multimedia bid was
submitted in conjunction with Paramount and Capital Cities/ABC. The SHCP said the contract will
be signed by July 30. By that date, the winning bidder must have completed payment of one-third of
the sale price. The second payment is due in September and the third in December. According to the
SHCP, the controlling group is committed to keeping 51% of the shares in a trust fund administered
by the government's financial institution Nacional Financiera (NAFINSA) for five years, in order to
avoid "monopolistic practices." The remaining stock can be sold to domestic or foreign investors,
except in the case of television franchise holders, who must be Mexican nationals. Salinas Pliego
has pledged to make few personnel changes in the newly acquired broadcast and film companies.
In contrast, some of the other bidders had suggested that Channels 13 and 7 were "poorly run"
and had promised to implement sweeping personnel changes if their bids were successful. The
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new owners of the formerly-government owned channels now face the challenge of confronting
one of Latin America's largest and most aggressive monopoly enterprises, Televisa. In Mexico,
Televisa's four television networks draw an average 90% of the viewing audience during most
time slots. Televisa's empire in the Mexican cultural industries which includes radio, television,
magazines, newspapers, movie theaters and production studios has placed the conglomerate in
the privileged position, where it accounts for about 75% of all advertising revenue in the country.
Thanks to an aggressive programming export and foreign acquisitions campaign conducted over
the past several years, Televisa is now the world's largest Spanish-language media company with
a presence in dozens of countries around the globe. Salinas Pliego, who is not related to President
Carlos Salinas de Gortari, downplayed suggestions that his company might attempt to distinguish
itself from Televisa in the Mexican market by assuming a more critical editorial stance vis. a vis. the
government or the ruling Institutional Revolutionary Party (PRI). In comments to reporters after
announcement of the bid award, Salinas Pliego declared: "We believe deeply in the programs of
President Salinas. Sure, there are some things that are wrong, and maybe they should be pointed
out. But I'm not going to launch a Government-bashing TV channel...I believe that the things they're
doing are right." (Sources: New York Times, United Press International, 07/18/93; Associated Press,
Notimex, 07/19/93)
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